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Mission Statement

The Rifle Area Chamber of Commerce is the voice for
member businesses, representing, advocating & working to enhance the business environn

Our vision is to be the definitive resource for business in tt

LEADERSHIP. We provide leadership in addressing economic vialitur businesses and community
ACCESS We provide the opportunity to network and access diverse resource
Abpvocacy:  We promote and advocate a community where businesses can thrive

A ninemember Board of Directors elected3giear terms governs y@hamber. From thdiody, a Board
Chair and Chair Elect are elected annually. Chairs of cdessite selecteaind task forces aestablished

The Board of Directors is the policy making body of the organization. The board hires a President/CEO.
The CEO manages the day to day needs of the Chamber and employs staff to help meet the goals of tt
organization

Leadership. Access. Alivséaespurce For Your BUsiness.



Member Services
Providing opportunities through Chamber mendrslogp $trong business presence

Promoting the Community
Actionghat market the community to businsssesndrecreators
The Chambersnnectlequality of life factore@afcommunity.

Networking
Providing venues for businesses to meet and visit with each other and with those of the public sector in th

Business Advocacy
Sudying, researching and providingsdsothie buess community,
to ensure we maintain a strong local economy and sound business practices.

Creating a Strong Local Economy:
Through programs that assist businessesdmtauricdand compete

The Bottom Line

Economic Strength and Vitality
TheRifle Chamber works with partners to keep comm
moving and the economy strong.

Discounts
on things such as member sevigesdss well as
business to business between participating chamber n

Quality of Life:
as a member of theeRHambeyrou help make a difference
in the overall quality of life for the Rifle area

When yolChamber is strong so Is your comr.

V The Rifle Area Chaber of Commerce V Created the Young Professionals Group
maintained its memberships in 2009 between
340345 members. V The Chamber, along with other community
organizations, suessfully led the community
V  We welcome&®4 new members to the Rifle in stopping the closure of the Rifle
Area Chamber of Commerae200Q Correctional Facility and thereby saved 57

primary jobs from being lost
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V The Chamber partnered with the EnCana and encourage them to shop, dine and do

Energy Expo to presahef i Maste of the business here!
Towwol come party for area VIP6s and
Exhibitors. The Chamber worked with local V Wereceive® awards from the Colorado

businesses to potwali de A/ WeAssodatioa of Bergnerée Industry in 2009.
exhibitors who stayed oveThaGhanberreeeived fildace for grovehnint s 6

host hotel, LaQuinta Inn and Suites. 2008, 2° place for Special Achievement for
the Leaders fdReaders Program, a8t place
V Launched a completelydesigned website for Communications in their collaborative

Shop Local Campaign for 2009
V Provided our memberstivover 60

networking opportunities V Created a presence on social networking sites
such as Facebook and Twitter to reach existing
V Created a new tourism vidembetter promote members and create interest in the
Rifle and its tourist attractions. The plan is to organization with potential new members.

strategically keep the visitors in Rifle longer

Rifle Chamber Website Traffic
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OWNe Work Hard To Make 1t

Each year the Rifle Chamber is involved in a number of major activities that receive a lot of attention such as
tourism, seminars, programs and events. Your Chamber also does many things, things that most people think
happen and dondét think much about who is doing th
community and your business!

For example,azh year the Rifle Chamber.
Responds to hundreds of requests for relocation information
Provides infanation to tens of thousands of visitors who call, email or stop at our office
Compiles and updates demographic information about the area
Responds to thousands of questions ranging from phone nymabeosv to start a businessideverything
i magi nabl e i n leeteisthe aosebtiplace llcandee arpdiigatiry!)
¢ Reviews dozens of local, state and federal business issues to be informed of possildpaeyssi@Eior
the business community.
e Assists pple who are looking for a business that carries a specific product
Leadership. Access. Alivséaespurce For Your BUsiness.



Business Level Profile

B Business Level 1 (1-5 Employees)

<1% 3%

B Business Level 2 (6-15 Employees)

B Business Level 3 (Over 15 Employees)
B Community Member

B Cornerstone Partners

= Non-Profit

= Satellite Business

W Seniors (Over 62)

Meméem‘ﬁip @ Gqurﬁ{:ﬁrb Locations

B Aspen (upper Roaring Fork Valley area)
= Carbondale

H Glenwood Springs

® Grand Junction (and Surrounding Area)
= Mecker / Craig (North)

= New Castle

= Other

W Parachute

Rifle

W Sile

2009 Financial S napfﬁof

City of Rifle
(Rifle Information Center Contract)

B ] odging Tax

B Membership Investments &
Cornerstone Partnerships

B Programs / Events / Marketing

The Rifle Chamber is

fiscally sound and

monitors its income and

expenses constantly. We
pride ourselves on

paying our bills on time
SO you can pay your
creditors in a timely

manner.

We operate like you, as
businessand we realize
many of the challenges
you face, as we face
them too!
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Community Influence

Affiliate Organization Access:

The Rifle Area Chamber of Commerce maintains membership with the US Chamber of Commerce, Club 20,
Colorado Association of Commeraed Industry, the Western Association of Chamber ExecutreeRoaring

Fork Business Resource Cerated the Better Business Bureau. The Rifle Chamber is also in constant contact w
the Downtown Development Authority, the Visitor Improvement Fundddae Rifle Economic Development
Corporation and Associated Governments of Northwest Colorado. This means that you, as a member, have a
to a steady stream of information and programs these organizations offer.

Community Action:
As part of any comittee or task from which you choose to been involved, you are able to make a difference in y
community and for your business.

Access to Decision Makers:
Face to face opportunities to meet with and have informal conversation with local, regidats afftcsls.

Access to Business Decision Makers:
Business representatiat all levels participate in and attend Chamber Events and activities.

Business Card Brochure Disptay Chamber Scope:
Available athe Rifle Information Center and Over 500 business and individuals receive either the
Chamber Offices. We offeur Chamber Member print or online vesion of the monthly newsletter, the

the use of free space for your cards and brochures. Chamber Scope. Each member is offered one free
Additional advertising space is available for purchase newsletter inserof a first come first servell tfesis
more consistent marketinipe Chamber offers ad

Chamber Page in the Citizen Telegram: space in the newsletter at affordable prices.

Members only are offered discounted ad rates for

being a spusor of the Chamber page in the Rifle Hot Deals Disounts/ Job Postings:

Citizen Telegram. The Chamber page features Save money by taking advantage of Member Hot Deal
informative business articles, ribbon cuttings, a listing or list yourownhot deals for other members or the

of new memberand more general public on the Chamber Website. Your

busness can also list joipenings. Both offered to
Rifle Chamber Members onlgs anember benefit
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Membership Luncheons and Business After Hours:
Get your business name out by sponsoring or hosting
one of these membership eventsa petfedt
opportunity to let members know about your business,
or show off a new location!

MemberBusiness Directory
Each member business is listed alphabetically,

Visitor Guide:

Market directly to visitors, hunters, andgbo
relocatingo the area witin the Rifle Visitor Guide.
This high quality publication is distributed all over
Colorado and the world’housands ofopies are
printed, and more were needed after we ran out in
only a few monthsMarketing opportunitiesa

offered to Chamber members first and each member

categori cal | y,wdhrthks edsytus®/h o 0baisinggh ie listed categoricaflya benefit of your

and carry Member Directoryrhis publication offers
marketing opportunitiethat allowsyou to market
directly to other Chamber &rbers. Listings and
marketing in this Directorgreavailable tdifle
Chamber Members only.

Recognition
Each member receives a membership plaque

identifying you as a Rifle Chamber Member

membership

Website Marketing:

The Chamber website receisasaverag850 hits a
day. Included with ech member business is a listing
on the Chanberwebsitewith a direct linkto their

own website. There are adslulitionalopportunities

to maximize your visibility on the chamber website.
Affordable marketing opportunities are availdiiet
come first served basis for Chamber membelg

Events / Committees / Chamber Grouf

The following events would not have been possible with the support of our 2009 Cornerstone Partners:

Platinum.
ENCANA.

S Y

energy for people

Silver:

A /\“f:‘ Walmart

Save money. Live better.
HV.AC.

11" Annual Ice Fishing Tournament:

Gold:

Q Alpine Bank ' KMJ:_S }

Bronze. -
Williams.
&e—

386 Adults and.45 Children participated in the two day 2009 event. The winner of the longé4afiakl
Villagrana This event was sponsoredbygk Casey Concrete and Rocky Mountain Liquors.

Ambassadors

Ambassadors continued to be the primary group for pulditcores. The Ambassadors conducted and coordinated

all Ribbon Cuttings, Business Profiles and Feature Business of the

Month for the Rifle Area Chamber of Commerce.

Annual Event and Awards:

The Annual Event and Awards Banquet was held at Fiesta
Guadalara in mid MarchMountain Air Mechanicalwas honored as
the Business of the Yeltichael Langhorndrom Bookcliff Survey
Servicewas honored as the Person of the YearfEamst Schopp

received the John B. Scalzo Lifetime Achievement award. This €
was sponsored [8avage Land Compaapnd Shell Exploration
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Chili Cookoff and Jalapeno
Eating Contest:

400 attendees took part in the
fun of the 30" Annual Chili

Cook Off. The event hagkcord
26 entrantsas the event
expanded into the large Indoor
Arena at the Garfield County
Fairgrounds.A new category
fBestJelky was added
competition along with musical
entertainment from théast
Minute String Bamnwhodelighted
attendees and contestants alike!
Thank you to our event sponsors
American National Bankand
Kuersten ConstructionFor the
2ndyear in a rowthe Jalapeno
Eating Contest was sponsored by
Liberty Home Loans

Government Affairs Committee
In 2009, the Chamber formed an
official Government Affairs
committee tasked with

researging and developing policy
statements on various local, state
and national issues. The
Government Affairs committee
then makes recommendations to
the Chamber Board. A super
majority vote of the Boa (7 out

of 9 must be reachdzkfore a
stand on any puld policy issue
can be taken.

Project Clean Sweep:

Over 50 volunteers of all ages
participated in Project Clean
Sweep. All volunteers received
goody bags with gifts from area
businesses which focused on the
Agreend t heme.
also treatetb afree BBQ lunch
from Rib City Grill, thanks to
the event sponsoA/pine Bank
Rifle Community Foundation
and Rifle DDA.

State of the Community
Luncheon:

This popular event sold out once
again with over 110 members in
attendance. Speakers from a
vaiiety of industrie spoke
including, the City, the County
the EnergyBankingand Real
Estate sectors. This event was
sponsored by4” St.
Marketplaceand Grand River
Hospital District.

Vivian RaymondMemorial Golf
Tournament:;

75 teams participated 80"
AnnualVivian Raymond
MemorialRifle ChambefGolf
TournamentNo one succeeded
in a holein-one to winthe car

from Elk Mountain Motorsi
betterluck next yearAfter the
tournament, players enjoyed a
buffet lunch atColumbine
Restaurant Thanks to our
events sponsor§ommonwealth
Title and Weiss& Associates

Women in Business Network
This newlyformed goup met
monthly for networkingnd
education purposes. itsfirst
year, over 50 area businesses
women patrticipated in the
Women in Business Network.
As a group, they also coordinated
and participated igollecting
canned food and tgyfor Lit Up
during the Holidays. Thank you
to our Sponsors for this group

VFArdt Mationa# Bamks\ionigage e

Divisionand Wells Fargo Bark

Young Professionals Group

This group was formed in the fall
of 2009 and has quickly grown to
be one of the most popular
grougs in the Chamber. This
dynamic group of Rsaged 289
meet monthlyZ™ Tuesday of the
month at 5:30m). This group is
interested in participatain
several community projectuch

as building a communifyrisbee
oolf course as well as a social
atmosphere where they can meet
and networkwith their peers
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